Renault retail architectural guidelines

the exterior and the Renault Store facades

edition1b-march 2024



Renaultretail architectural guidelines

contents

21

22
23
24
25
2.6

3.1
32

4]

4.2
4.3
44
45

general information

the exterior

advance signage
directional signage
identification signage
car parks

outdoor exhibition areas
communication media

facades

showroom facade markings
different facades

special signage

Renault Pro+ signage
agentsignage

authorised repairer signage
Renault minute signage
renew signage

10
12
16
21
28

30

36

42

43
47
51
54
57



general information

tretail architectural guidelines - edition 1b-march 2024



generalinformation

1.1 architectural guidelines

why?

Help each user to find or discover the rules
and standards to be applied at a Renault
point of sale.

how?

the architectural guidelines brings
togetherin asingle document the
various components present outside or
on the facades of a Renault site.

the specifications present all the
technical and aesthetic requirements
useful for the manufacture of each of the
components.

renew and Renault Pro+ sites have a
specific architectural guidelines.

All these documents are available at:
https://brandstores.renault.com

vigilant points

Despite all the care taken in the design of this
document, errors or omissions may have been made.
If in doubt, contact your Network Development
correspondentin the country or Renault Global
Marketing.

The visuals are given for information only, technical
specifications remain the reference documents
(available in French and English).

When the site is multi-brand, the rules of cohabitation
apply.

Renavlt retail architectural guidelines

extérieurs et facades Renault Stor.

Renauvlt retail architectural guidelines

les showrooms et autres espaces intérieur

architectural guidelines of exterior areas

architectural guidelines of interior areas

Renaultretail architectural guidelines
renew

architectural guidelines for renew sites

Renauvlt retail architectural guidelines
Renault Pro+ centers

architectural guidelines for Renault Pro+ sites

Renavult signage

white illuminated Renault emblems

nical requirement

technica S[;\%CWICUUCHS for exterior com ponents

showroom furniture

brand walls

technical requireme

technical specifications for interior components



general information

1.2 exterior standards ataglance

signage components

p—

flags

totem

facade markings
entrance markings
metal mesh

actu zone

N o0 o A WON

exhibition areas

vigilant points

- Thesignage system has been designed to be
consistent with the customer journey, from arrival
on site until departure, while enhancing the brand
and its services.

- lItsstrictapplicationis essential to create a
homogeneous and identifiable benchmark system
for the customer.

- Thevisuals are given as anindication, the technical
specifications remain the reference documents.

<()> RENAULT

Jean Robert
Concessionnairé




generalinformation

1.3 outdoorrulestoberespected

1 maintain the cleanliness of the building and all signage

2 maintain andrestore the building and the signage elements

3 ensure the cleanliness and alignment of vehicles on display or for testing
4 ensure the cleanliness and maintenance of floor

5 maintain green spaces and surroundings

6 getridof:
- obsolete or non-standard commercial and promotional materials
- non-standard, obsolete or redundant signage supports

7  maintain and restore site lighting

8 always putyourselfin the customer's shoes, for what he sees, understands, feels, with an
objective of quality and efficiency
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advance signage
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the exterior

2.1.1 advance signage

why?

Thisis the customer's first contact with the
site.

Advance signage informs customers of the
location of the site and directs them to find it
easily.

Through the visibility it offers to a site, it can
become a lever for additional flows for
passing customers who are looking for a
Renault sales or after-sales point of sale
while on the move.

how?

Advance signage combines several types of
equipment to be positioned around and in
the immediate vicinity of the site:

1 advancesigns,
1000 x1500mm.

2 advance signs, bus shelter type,
1200 x 1800 mm.

3 advancesigns,
4000 x3000mMm.

vigilant points

Periodically check the cleanliness and good condition
of the various signs as well as the relevance of the
information.

1500

&

Renault
Albertville

300m —)

1000

1200

Renault
Albertville

300m ﬁ

1800

4000

Renavult
Albertville

300m q

3000
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directional sighage
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the exterior

2.2.1 directional sighage

why?

These panels welcome and guide customers
as soon as they arrive at the site and to
accompany them to the desired point.

how?

1 the'"entrance" and "exit" signsindicate
the route to be taken when entering and
leaving the site.

2 thedirectional panel, which can display
up to 4 pieces of information, directs the
customer at each possible change of
direction.

3 customer parking sign confirms
reserved parking area. They allow, by
the numbering (P1, P2,..) to distinguish
the dedicated car park for the
"'showroom customer" from that
reserved for the "workshop customer".

vigilant point

- Periodically check the cleanliness of the panels, the
operation of the lighting and the updating of
information.

parking clients

showroom

parking atelier

Renault Pro

S>> A

2300

entrée

9

sortie

P;

P

3000




2.3

identification signage
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the exterior

2.3.1 flags

why?

Flags have a strong visual impact from afar
and allow quick identification of the site.
They also define the geographical
boundaries of the site.

how?

These are sets of 3 or 5 flags mounted on
Masts.

The size of the mast (12 or10 m) is always
twice the height of the flags (6 or 5 m).

They are set up at the limits of the site,
perpendicular to the axis of the main road.

vigilant points

- Renault Group multi-brand sites are subject to
specific recommendations.

- Checkthe maintenance and state of wear of the
flags and change them when necessary.

6000

~

3500

5000

12000

15600

6m flagson12m poles

10000

5m flags on10m poles



the exterior

2.3.2 totems

why?

Totem is a major component of outdoor
signage.
It makes it possible to identify the brand, day

and night, from the main road passing in
front of the site.

how?

The totem is always positioned
perpendicular to the road and centered
opposite the entrance to the showroom, itis
visible from the main road passing in front of
the site.

The totem is available in 2 standard sizes:
45moré6.6m.

When the totem cannot be installed, it will be
exceptionally replaced by a flag insignia.

1 backlitgraphic totem

vigilant points

- Checkthe proper maintenance and operation of
the lighting.

- Onthe same site, there can only be one brand
totem.

- Under certain conditions, non-standard 9m and
13.6m versions can be used.

4500 or 6600mMm



the exterior

2.3.3 flaginsignias

why?

This signis used exclusively in the city or on
peri-urban sites, when the totem cannot be
installed.

It makes it possible to identify the brand, day
and night, from the main road passing in
front of the site.

how?

The flag insignia can be positioned either on
the main facade or on a pole installed
according to the same recommendations as
the totem.

Itis declined according to the rules of
proportionality of the facade of the building
or the rlocal regulation:

> 45 mmast sign width 700 mm

> 6mmast: sign width 1100 or 1400 mm.

1 flaginsignia on mast

2 flaginsignia on masonry

vigilant points

- Checkthe proper maintenance and operation of
the lighting.

- Onthesame site, there canonly be one flag
insignia of the brand.

4500 or 6500 mm




car parks

Renault retail architectural guidelines - edition 1b - march 2024



the exterior

2.4.1 customer car park

why?

Customer parking is preferably located in
front of the main facade of the site. Itis
identified by the signage and separated
from the other parking slots.

how?

1 the parking slots are delimited by white
strips RAL 9003 with a width of 100 mm.

2 therecommended dimensions of 2300 x
5000 mm are identical to those of the
other slots.

3 eachspacereserved for electric vehicles
is identified by a pictogrom. The
pictogram is located in the center of the
parking slot.

4 thecharging station can either be
shared between 2 slots or installed
individually.

5 theparking signs (optional) are located
on either side of the customer car park
participating inits identification.

vigilant point

Persons with Reduced Mobility slots have dimensions
and color codes defined by local regulation.

Renault retail architectural guidelines - edition 1b-march 2024
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the exterior

2.4.2 pedestrian paths

why?

They guide customers to the showroom
entrance and exhibition areas in complete
safety.

These circulations make the link between
customer car parks, the entrance to the
showroom and the various outdoor
exhibition areas.

The protected passage is materialized by
RAL 9003 matt white markings.

how?

1 rectangular stripsin the format of
500 x 1400 mm are spaced 500 mm
apart.

2 asquareof 1400 x 1400 mm makes it

possible the change of direction at 90°.

1400

1400 500500 500

18



the exterior

2.4.3 posts and fenders

min.1400

why?

In order to protect glazed parts of
showrooms and customers in traffic areas, it
is necessary to set up protective devices in
risk areas.

how?

GRANITE

1 anti-intrusion concrete curbs are :
inexpensive elements. Anchored to the N
ground, they protect pedestrians and

buildings while remaining discreet.
1000 200

2 2typesof posts are recommended:

- anti-intrusion low round posts used to
: . 30
protect traffic and the building. @

- highround posts intended for the Pedestrian fenders
protection of pedestrians, reserved for
the junctions between circulations

min.1400
and paths.

These posts, which are not very visible to
drivers, must be placed in places thatdo
not require maneuvers.

100

RAL7021

SATIN

200

160

1000

600

Anti-intrusion Pedestrian fenders



the exterior

2.4.4 storage zones

why?

Outdoor storage areas provide storage for
new vehicles that arrive in the site and will
soon be ready for delivery.

This area must be clean and isolated from
the rest of the back office vehicles.

how?
The storage area must be:

1 asphaltor paved, drained, keptclean
and free of debris.

2 separated from the visitor parking areaq,
staff and vehicle being repaired.

3 theplaces mustbe materialized by lines
on the ground.

vigilant points

- Ensure the maintenance, cleanliness and
availability of spaces for the concerned vehicles.

- Quadricycles (Twizy type) must be stored in
covered areas.

- Every7days,checkthe bodywork to check for the
presence of aggressive substances.

20
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the exterior

2.5.1 actuzone

why?

The actu zone presents the vehicle making
the news for the brand, echoing the
communication campaigns and the interior
product zones.

how?

Itis the essential element of the outdoor
exhibition.

The zone is placed at the entrance in the
most visible part of the case.

It consists of the following elements:

1 markings on the ground, aimed at
delimiting the space.

2 1spotlightilluminating the vehicle on
display at night.

3 theoptionalcommunication panel,
showing the campaign poster for the
vehicle on display, is always located on
the showroom side.

2766

-
NOUVEAU
PRENAULT
ARKANA

hybride par nature

apartirde

CHF28'800.-

cet été venez
essayer lanouveauté

Visuals of promotional medias evolve according
to the renewal campaigns.

Contact Renault Global Marketing to obtain the
latest versions.

22



the exterior

2.5.2 testdrive zone

why?

It highlights the range and invites you to test
drive by presenting the vehiclesin a
permanent and visible way.

how?

The zone is made up of atleast 3 vehicles on
display,located on a site near the entrance
to the showroom.

The areaisidentified by:

1 a3 m "testdive" area mast, intended to
identify the test park, located near the
vehicles.

2 amarking on the ground delimiting the
space reserved for the display of
vehicles ready for testing.

The test drive zone must be visible from the
main customer flows, in order to encourage
the customer to request a trial.

3000

essdal-

23




the exterior

2.5.3 E-Techzone

why?

Signage gives visibility to E-Tech vehicles
outside the site.

how?

This areais implanted next to the showroom
entrance, mirroring the E-tech area located
inside.

The device consists of the following
elements (which may vary depending on the
configuration):

1 an"E-Tech" area mast.

2 markings on the ground to delimit the
outdoor space reserved for displaying
the E-Tech vehicle.

vigilant point

- Inordertoallow the customer to identify the
various services under the best conditions, ensure
that a balance is maintained in the communication
of the various activities on the site.

4000

ELECTRIC
FULL HYBRID
PLUG-IN HYBRID

L
U
I
n
U
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the exterior

2.5.4 renew zone

why?

Signage gives visibility to used vehicles
outside the site.

how?

This optional areais located in front of the
showroom within the outdoor exhibitions,
opposite the news area.

The device consists of the following
elements:

1 "
1 a’‘renew’ area mast. 4000

2 markings on the ground to delimit the
outdoor space reserved for displaying
the used vehicle.

o2
PTRe)
£
)

[ =5

o9
(S =]

vigilant point

- Therenew outdoor area cannot be set up when
thereis a remote exhibition area dedicated to Used
Vehicles on the site (see 2.4.2).



the exterior

2.5.5 Renault Pro+ zone

why?

Signage makes it possible to give visibility to
commercial vehicles outside the site.

how?

This optional areais located in front of the
showroom within the outdoor exhibitionsin
the continuity of the other exhibition areas.

The device consists of the following
elements:

1 a "Renault Pro+" area mast.

2 markings on the ground to delimit the
outdoor space reserved for the display of
commercial vehicles.

to note

- Thisoutdoor areacan bereplaced by alarger
exhibition area bringing together a test drive areq,
an exhibition area for the commercial vehicle
range and used vehicles.

4000

Renault Pro+

26




the exterior 27

2.5.6 layout example

why?

The layout of the outdoor exhibition areas in
front of the main facade must be done
harmoniously so as to make it possible to

distinguish the different areas. —
how?
As far as possible, the markings of the
different zones are aligned.
The separation between the news zone and | é\
the other zones aims to increase the visibility
e et RERRRURRRRRNRRRRRRRRRRNEE JIRRRRRARERNNN
Actu zone.
]
E-Tech zone.

Test drive zone. e

a pedestrion walkway connects the
customer car park to the showroom
passing in front of the exhibition areas.

p—

A W N

e

5 thecustomercar parkislocatedin the width of Renault road
continuity of the zones.

Renault retail architectural guidelines - edition 1b-march 2024
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communication media
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the exterior

2.6.1 the various communication media

why?

Communication media enliven the
surroundings of the sites without harming
the readability of the point of sale.

how?

1 the2m?product communication panel,

. . . 3,71
presentin the actu zone, is optional. MEGA
|

ULT |
EGANE E-TEC

'IOO"IﬁE LECTRI

Visual format: 1200 x 1740 mm.

2 the2m?tarpaulinisinstalled along the
main road and/or in front of customer car
parks (optional).

visual format: 3000 x 740 mm.

RENAULT AUSTRAL

E-TEGH FULL HYBRID

3 the 8 m?communication panel or12 m?
is located close to the road axis and
perpendicular to the road axis.

visual format: 2400 x 3200 mm or 3000 x
4000 mm.

vigilant points

Each communication media are reserved for a
particular use.

They are placed on the site so as not to interfere with
the visibility of the showroom.

Theirnumberis limited. Visuals of promotional medias evolve according
to the renewal campaigns.

Contact Renault Global Marketing to obtain the
latest versions.

Each media must be used according to the standards
recommended according to the size of the site and
the configuration of the surroundings.
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facade markings
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facades

3.1.1 markings of the showroom facade

why?

On the facade of the showroom, markings
affirm the presence of the brand through the
application of its signature and make it
possible to identify the site with its corporate
name.

how?
1 theluminous emblem, white day and
night.

2 theRenault wordmark, in luminous box
letters, white day and night.

3 thedealername, associated with a
vertical bar, is entirely white. The letters
and the vertical bar are bright.

vigilant points

- Ensure thatbrand locations and company name
comply with standards and offer the best visibility.

- Checkthe proper maintenance and operation of
the lighting.

<()> RENAULT

<<)> RENAULT




facades

3.1.2 entrance markings

why?

The entrance marking must allow immediate
identification of the accesses intended for
customers.

how?

There are 2 types of entrance markings:

1  aluminousoverhead panel, to be
preferred.
Visible from afar, the overhead panel
creates a strong appeal thatis
inseparable from the brand and allows
identification of the entrance to the new
vehicle showroom.

<()> RENAULT P A

2 avertical marker to indicate the @

entrance dedicated to renew or Renault
Pro+ showrooms or as an alternative to
the overhead panel when its installation
is not possible.

These two types of entrance marking have
been designed to adapt to all types of sites.

@ RENAULT

vigilant points

- Theoverhead panel must be exclusively installed
atthe level of the entrance to the new vehicle
showroom. All other entries are indicated by the
vertical marker.

- Onthesame site, there can only be one overhead
panel.




facades

3.1.3 entrance door markings

why?

Function of door markings is to welcome,
inform and protect.

how?

1 theword"bienvenue"is afriendly
attention to the customer.

2 theinformation on the activities and
schedules of the site inform the
customer.

3 2horizontal strips materialize the glass

doorin order to avoid any unfortunate
impact. i O T A G M NG Mo L O o

bienvenue

VR L Tl L T O O T O L O e L

vigilant points

- themarkings are translated into the language of
the country.

- theinformationis adapted to the particularities of
each site.

Renault retail architectural guidelines - edition 1b-march 2024
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different facades
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facades

3.2.1 new vehicle facade showroom

why?

The facade helps to identify the brand
thanks to the combination of colors specific
to Renault (white, dark grey, yellow).

The showroom becomes the central element
of the Renault system.
how?

1 ameshfasciathatruns above the
entire showroom pediment and bears
the signature and the dealername.

2 ayellowoverhead panel above the door

which is centered on the main facade of
the ShOWI’OOI’TI @ R E NAU LT :)eoqnnc':::iet;rr:naire

clear glazing.

4 exteriorjoinery consisting of adark grey
vertical frame.

The mesh fascia distinguishes the main
facade from the workshop areas.




facades

3.2.2 secondary facades

why?

When a high-visibility secondary facade
makes it possible to identify the site,
additional marking is installed above the
window or on a blind facade.

how?

1 ifthereisawindow onthe secondary

facade, the metal mesh covers the entire
pediment of the showroom window.

the Renault signature (without the
dealername) can be placed on the mesh,
its dimensions being identical to those
appearing on the main fagade.

2 inthecase of secondary facades

without a window but with high visibility,
the blind facade marking with
standardized dimensions will be used.

& ©

Itis located at the axis of the marking
appearing on the pediment of the main
facade.

axis

of pediment
/ ULT
SEEL— —- \()>RENAJL. —-

vigilant point

- Dealername is exclusively present on the main
facade.




facades

3.2.3 after-sales facade with after-sales area

why?

The facade of the after-sales building makes
it possible to enhance the presence of the
after-sales activities of the site.

The case opposite shows the access doors
to an after-sales area allowing the customer

to enter his vehicle in order to be greeted by a
service advisorin a tour area of the vehicle.

how?

1 white horizontal cladding with a grid of
atleast 60 cm covers the entire building.

2 theblockof workshop bays isidentified gf:l?:r"

by the words "“service reception” .
accompanied by a message inviting the

customer to come to the automatic

access doors. portes automatiques

avancer lentement
jusqu'al'ouverture de la porte

3 sectionalaccess doors to dark grey
workstations are fully glazed.

4 thebaysareidentified by a complete [
covering. L

5 avyellow vertical strip creates visual
appeal.

6 baysarenumbered accordingtoa
strictrule,in order to facilitate the after-
sales customer journey.




facades

3.2.4 after-sales facade with integrated reception

why?

The facade of the after-sales building makes
it possible to enhance the presence of the
after-sales activities of the site.

The case opposite corresponds to the
presence of a dedicated reception to this
group of workshop bays. The customer
enters through the access door on the side of
the workshop bays to be welcomed by a
service advisor.

how?

1

white horizontal cladding with a grid of
atleast 60 cm covers the entire building.

the block of workshop bays is identified
by the words "“service reception” located
above the pedestrian gates.

sectional access doors to dark grey
workstations are mostly glazed.

the bays are identified by a complete
covering.

ayellow vertical strip creates visual
appeal.

bays are numbered according to a
strictrule,in order to facilitate the after-
sales customer journey.

@

accueil
atelier




facades

3.2.5 after-sales facade with centralized reception

why?

The facade of the after-sales building makes
it possible to enhance the presence of the
after-sales activities of the site.

The case opposite corresponds to the
identification of a group of workshop bays
that do not have a dedicated reception.

The customer enters the showroom to go to
the service reception to be welcomed by a
service advisor.

how?

1

white horizontal cladding with grids of at
least 60 cm covers the entire building.

the block of workshop bays is identified
by the word “service"” located in one of
the upper strips (or optionally in a side
strip).

sectional access doors to dark grey
workstations are mostly glazed.

the bays are identified by a complete
covering.

ayellow vertical strip creates visual
appeal.

bays are numbered according to a strict
rule, in order to facilitate the after-sales
customer journey.

@

| atelier




facades

3.2.6 colours and materials ataglance

showroom front office entrance door back office entrance door

face

sides

metallic dark grey

- Post-lacquered aluminium
sheet 20/10th

- Satin metallic finish
at40% gloss
Ref. AXALTA - Alesta IP
Anthracite Grey
X9305600089

sides

pure white

- Diffusing PMMA th.3mm
at 50% light transmission
- Matt white adhesive

sides

black eq. RAL9005

- Post-lacquered aluminum
sheetin satin finish at 40%
gloss.

- Opaque black PMMA
th.3 mm in satin or matt
finish.

pure white

- Diffusing PMMA th.30mm
at 30% light transmission with
adhesive edges in matt black

clearglass

- Showroom facade
- Glazed part of the workshop
doors

| atelier

RAL 9010 white

- Metal cladding with 600

mm horizontal blades in
satin finish

- Masonry in matt or satin

finish

RAL 7040 light grey

- Lacquered steel satin finish
40% gloss

RAL1016 yellow

RAL7021dark grey

- Aluminium or sheet steel
post-lacquered dark grey
in satin finish 40% gloss

- 650g/m?stretched canvasin
PVC reinforced with polyester
- Lacquered aluminium
satin finish 40% gloss
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4.1

Renault Pro+ signage
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special signage

4.1.1 Renault Pro+integrated showroom

why?

The activity of the site can be supplemented
by the presence of a Renault Pro+ corner
within the Renault showroom.

how?

Exterior signage gives visibility to the Renault
Pro+ activity:

1 Renaultflags and directional signage are
Renault elements.

2 Exteriordisplays areidentified either by
the area mast or by the Renault Pro+
arch.

_ <()> RENAULT
3 theRenaultsignature and dealername Renault Pro+

are located on the pediment of the
new vehicle showroom, clad in metallic
mesh.

Renault Pro+

4 the Renault totem identifies the site.

the new vehicle showroom entrance is
identified by the overhead panel. I

g ®

Renault Pro+

Renault
showroom




special signage

4.1.2 Renault Pro+integrated sites

why?

The commercial vehicles business can justify
setting up an independent Renault Pro+
showroom on a Renault site.

how?

1 Renaultflags and directional signage
are Renault elements.

2 theRenaulttotem identifies the site.

3 Exteriordisplays are identified either by
the area mast or by the Renault Pro+
arch.

4 the Renault Pro+ signature appearsona JeanRobert

Concessionnaire

box located above the entrance door to
the Renault Pro+ showroom,
supplemented by the vertical entrance
marking.

Renault Pro+

Renault Pro+

Renault Pro+

5 the Renaultsignature and dealername
are located on the pediment of the new
vehicle showroom, clad in metallic mesh.

6 thenew vehicle showroom entranceis I
identified by the overhead panel.

note Renault

showroom

- Theoverhead panel cannot be used to identify the
entrance to the Renault Pro+ showroom.




special signage

4.1.3 Renault Pro+independent sites

why?

The commercial vehicles activity or the
configuration of the site may justify the
establishment of a stand-alone Renault Pro+
site.

how?

1 aRenaultPro+flagisintegrated
alongside the Renault flagsineach
series of 3 elements.

2 theRenaulttotem identifies the site.

3 exterior exhibitions are identified by the
area mast and the Renault Pro+ banners

4 theRenault Pro+ signature and the Renault Pro+

dealername are placed on the metal
mesh or a grey band adorning the
facade of the showroom

Renault Pro+

Renault Pro+

Renault Pro

Renault Pro+

5 theentranceisidentified by the
overhead panel or, failing that, the

vertical entrance marker. -

6 theservice bays areidentical to those of I
a Renault site.

®)

Renault Pro+

showroom




4.2

agent signage

for the 100% Renault network and if multi-brand refer to the cohabitation rules

Renault retail architectural guidelines - edition 1b - march 2024



special signage

4.2.1 thecity center agency

why?

The Renaultagency in the city center must
be treated as closely as possible to the
brand's standards. The identification
elements make it possible to promote the
activity of the point of contact.

how?

The front panelincorporates the
characteristics of a Renault front panel:

1 aRenaultflaginsignia.

2 the Renaultsignature and dealername
are placed on the metallic grey mesh
fascia thatruns along the front.

3 theentranceisidentified by the vertical
entrance marker.

4 acladding of the service bay adapted to
the dimensions of the access doors.

| atelier

— <()> RENAULT

Jean Robert
agent




special signage

4.2.2 the peri-urban agency

why?

The Renault agency, just like the dealership,
contributes to the presence of the brand in a
territory

An economical version of the mesh strips
with standardized heights is offered as part
of the identification of the agents' showroom
facades, the mesh covering only part of the
facade pediment.

how?

The facade of the agency takes up the
characteristics of a Renault facade.

1  oneortwogroups of 3 Renaultflags on
either side of the case.

2 atotemorflaginsignia,if applicable.

3 ametallic grey mesh fascia intalled
above the window bears the Renault
signature and dealername.

4 theentranceisidentified by the
overhead panel (or the vertical entrance
marker, depending on the constraints).

5 cladding of service bays identical to
workshop bays in dealerships.

<()> RENAULT
 —




special signage

4.2.3 the high-visibility peri-urban agency

why?

When the Renault agency has high visibility, it
will be possible to identify it according to the
same principles as those used for
dealerships.

how?

The facade of the agency takes up the
characteristics of a Renault facade.

1 oneortwo groups of 3 Renault flags on
either side of the site.

2 atotemorflaginsignia,if applicable.

3 ametallic grey mesh fascia fitted above
the window displaying the Renault
signature and company name.

4 theentranceisidentified by the
overhead panel (or the vertical entrance
marker (depending on the constraints).

5 cladding of service bays identical to
workshop bays in dealerships.

<()> RENAULT




4.3

authorised repairer signage

for the 100% Renault network and if multi-brand refer to the cohabitation rules
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special signage

4.3.1 the authorised repairer (basic identification)

why?
The repair network is treated as closely as
possible to the brand's codes and standards.

The signage must make it possible to
enhance the site and give the customer
confidence.

how?

The Renaultservice facade uses specific
standardized elements.

1 aRenaultflaginsignia on a mast.

2 theRenaultService signature (hame to
be defined depending on the country)
and the dealername located on a dark
grey fascia in standardized heights.

3 areception areaidentified by a yellow
vertical marker.

4 aworkshop door paintedin RAL7035
light grey.

Renault service

5 apromise signlocated near the
workshop bay.

6 afrontpaintedin RAL9010 white.

note

- Thedark grey sheet metal fasciais set to the
length of the front. Itis available in 2 standardized
heights: 600 and 200 mm.




special signage

4.3.2 the authorised repairer (high visibility site)

why?

When the Renault authorised repairer has
high visibility, it will be possible to reinforce
the identification and the perceived quality
of the site.

how?

The Renault service facade uses
standardized color codes and materials.

1 aRenaultflaginsignia on a mast.

2 the RenaultService signature (hame to
be defined depending on the country)
and the dealername located on a dark
grey fascia in standardized heights.

3 areception area identified by a yellow
vertical marker.

4 aworkshop door paintedin RAL7035
light grey.
5 apromisesignlocated near the

Renault service

Jacques Denys
Réparateur

workshop bay.

6 afacadeinhorizontal cladding with
60cm pitch, RAL 92010 white.

vigilant points

- Thesignature and the dealername must be
installed on a standardized cladding in perfect
condition.

©)




4.4

Renault minute signage
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special signage

4.4.1 the facade of anintegrated Renault minute

why?

Signage present on the after-sales facade
gives visibility to the workshop bays
dedicated to the quick service of the Renault
brand when they are integrated into a
Renault Store site.

how?

1 thegroup of workshop bays dedicated

to quick service is cladin dark grey sheet

metal.

2 the Renault minute label identifies this

group of bays.

3 theworkshop doors are painted in RAL

7021 dark grey.

4 eachworkshop bay isidentified by a

luminous numbering marking.

5 avertical element painted yellow

associated with each door gives rhythm

to the facade.

6 therestofthe after-salesfacadeis
painted in RAL 9010 white.

note

- TheRenault minute namingis only applicablein
certain countries.

| atelier

| Renault minute 2




special signage

4.4.2 Renault minute independent site

why?

The Renault minute signage identifies the

site with the Renault brand and testifies toits

activity through the use of elements present
on the after-sales facades of Renault Store
sites.

how?

1

note

one or two groups of 3 Renault flags on
either side of the site.

the Renault minute signature (hame to
be defined depending on the country) is
located on a dark grey fascia implanted
above the customer reception.

the entrance is identified by a yellow
vertical marker.

a Renault totem.

the workshop doors are painted in RAL
7021dark grey.

the workshop bays are clad in dark grey

and have luminous numbering markings.

the frontis painted in white RAL 9010.

The Renault minute naming is only applicable in
certain countries.

N

D

Renault minute

A
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4.0

renew sighage
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special signage 58

4.5.1 renew exterior exhibition

why?

It gives visibility to the used vehicle activity,
when there is no dedicated showroom.

It makes the place of presentation more
attractive.

how?

The device consists of the following
elements:

1  renewflags.
renew arch.

customer promise panel.

certified
used cars

lighting masts (optional).

a A O N

generic banners identifying the different
exhibition bays.

6 atarpaulin (optional).

vigilant points

- renew flags should not be mixed with institutional
flags.

d I h id ifv th Visuals of promotional medias evolve according
- Inordertoallow the customer to identify the to the renewal campaigne.

different activities in the best conditions, ensure Contact Renault Global Marketing to obtain the
that thereis a balance in the communication of the latest versions.
different activities present on the site.
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for more information

you are looking for

images, photos or videos:
www.mediatheque.renault.com/
Q/A on the website.

advertisements, POSM/POS content, brandwall screen content, brand bar content, etc.

www.act.diadeis.com/
Q&A on the website and for any question, contact your advertising department Publicis

catalogs and technical specifications for the contents/media of the commercial network (POSM, interior and exterior signage, interior

and exterior architecture)
WWwWWwW.brandstores.renault.com/

Note. All PDF files are vectorized: images and plans can be extracted by software mastered by agencies or suppliers (illustrator, inkscape, etc.).



