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This document provides an overview of the 
different forms of communication found in 
the showroom. 

There are four broad families of 
communication features:

Introduction

The manufacturer’s 
commitments

These are commitments or 
pledges made by Renault to its 
customers on specific points 
defined by the manufacturer.

Communications messages

These are simple phrases which 
address the customer directly, not 
replacing the role of front-office 
staff, but striving to establish a 
rapport with the visitors to the 
showroom. Each country needs to 
adapt, and not just translate, these 
communications messages, so 
that they are properly attuned to 
the customers and the positioning 
of the Brand. The support of 
a communications agency, in 
collaboration with the marketing and 
communications teams, is required 
to adapt these features.

Point-of-sale 
communications

These are 
communications on the 
vehicles supplied by 
marketing.
They take a variety of 
forms in the showroom 
(physical, digital, video).

Interior signage

This is a directional 
communication system 
that allows customers to 
find their bearings, specially 
in a large showroom.

1 2 3 4
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Location of communications features

Manufacturer’s commitments Communications messages Point-of-sale communications Interior signage1 2 3 4

Examples are not exhaustive
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General description

The supporting media for the 4 
communications families in the showroom are 
many and varied. In this document you will find 
guidelines for each of the different media.

The commitments:
Three types of supporting media co-exist: desk stand, wall plaques, wall markings (the graphic design principle is 
standardized and specific for this family). Refer to the technical principles.

Communications messages:
These short phrases are featured on different supports: wall inscriptions (with a specific graphic treatment), inscriptions on 
furnishing units, and on the institutional communications sets on the Brand bar.

Point-of-sale communications feature on:
a. Physical support formats: 2x2 POS (standard and compulsory format), on price display modules completed with price, 
USP, performance characteristics and accessories sheets. This content is supplied by marketing (new vehicle, after-sales).
Services are presented in the form of Service Packs supplied by the After-Sales department.
b. Videos: product, accessories, services and Brand films are displayed on the Brand wall screen, the Configurator screen, 
and the Service Reception screen. Films produced by Renault Sport are shown on the Renault Sport totem screen.
c. Digital formats: mobile apps and websites are available on the tablets at the Brand bar. The content is provided by the 
marketing or digital media department.

The gallery broadcast on the reception totem is standard format. It is in the hands of the dealer and should be regularly 
updated.

The interior signage is a standard format. It is ordered by the dealer when setting up the showroom. It should not 
be systematic or redundant with the Renault Store physical components. For instance, it is pointless to signal the Delivery 
area or Service Reception in a Renault Store of normal dimensions (L, M or S) because the coloured walls indicating these 
zones are immediately visible to the customer on entering the showroom.

1

2

3

4
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Communications guidelines

It is imperative that the point-of-sale 
communications keep pace with the main stages 
in the life of the Brand. Only by implementing, 
at the Country level, a merchandising editorial 
committee made up of marketing, digital, after-
sales and dealer network representatives, can a 
3-6 month communications plan be established, 
taking into account current brand news and 
events: this is the merchandising plan.

The showroom is a shop that needs to be 
effective and make it possible to sell more and 
sell better.

This plan will define:
- �news-related Brand, product, accessories, and 

services messages.
- �the main vehicles to exhibit and the areas 

concerned, plus whether or not to accessorize these 
vehicles.

Updating of the various communication supports 
is the responsibility of the departments that issue 
them, with the committee playing a coordination role.
This is the solution that gives the dealership the 
assurance that it can maximise the effectiveness of 
its showroom.



1. The manufacturer’s commitments
Technical principles
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Colours and materials

RAL 9010 white
- Wall
- �Satin or matt adhesive 

marking

Pantone 7408 EC yellow
- Wall
- �Satin or matt adhesive 

marking

Pantone Grey 430 U
- Wall

Black
- �Satin or matt 

adhesive marking

Crystal PMMA
- POS
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Markings in the showroom

Principles 
The manufacturer’s commitments opposite 
punctuate the sales customer’s journey. 
They feature on the different walls of the 
showroom.

Each country needs to adapt, and not just 
translate, these commitment messages, 
so that they are properly in synch with the 
positioning of the Brand in relation to the 
customer. The support of a communications 
agency, in collaboration with the marketing and 
communications teams, is required to adapt 
these features.

Renault commits

Loyalty multiplies the
benefits for everyone

loyalty
benefits!

Renault commits

Renault commits

Want to take a  

test drive?

As your  
order progresses,  
we keep you posted!

Renault commits
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Markings in after-sales

Principles 
The manufacturer’s commitments opposite 
punctuate the after-sales customer’s journey.
They feature on the different walls in the vicinity 
of the Service Reception and in back office areas 
visible to the customer.
Each country needs to adapt, and not just 
translate, these commitment messages, so that 
they are properly in synch with the positioning of 
the Brand in relation to the customer. The support 
of a communications agency, in collaboration with 
the marketing and communications teams, is 
required to adapt these features.

Price  
quoted  
= Price invoiced

Renault commits

1 year warranty  
   on parts and labour

Renault commits

We failed on one  
of our commitments?  
Tell us!

Renault commits

Name Director - Tel. 008 736 28 28
contact.sec@renault.uk

Loyalty multiplies  
     the benefits  
     for everyone

Renault commits
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Main principles in detail

Wall markings
1  �The commitment is in black and yellow 

on a white background (directly on the 
original white wall).

2  �The commitment is in reverse white type 
on a pantone 430 U grey background.

3  �The minimum width of the zone is  
2000 mm for a height of 3000 mm.

The commitment is set at 1800 mm from 
the ground. Its maximum size in height does 
not exceed 700 mm. Minimum size in height 
is 500 mm.

Price  
quoted  
= Price invoiced

Renault commits Renault commits

Want to take a  

test drive?
Renault commits

Want to take a  

test drive?

1 2 3
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Price  
quoted  
= Price invoiced

Renault commits

1 year warranty  
   on parts and labour

Renault commits

We failed on one  
of our commitments?  
Tell us!

Renault commits

Name Director - Tel. 008 736 28 28
contact.sec@renault.uk

Loyalty multiplies  
     the benefits  
     for everyone

Renault commitsRenault commits

Loyalty multiplies the
benefits for everyone

loyalty
benefits!

Renault commits

Renault commits

Want to take a  

test drive?

As your  
order progresses,  
we keep you posted!

Renault commits

Main principles in detail

Wall markings
For ease of reading the commitments here are 
marked in black. They are normally written in 
reverse white type on a grey background.

Key

1  �Pantone 7408 U yellow strip

2  �Renault Life Light typeface

3  �Renault Life Regular typeface

4  �Renault Life Bold typeface
31 2 3

31 2 23

31 2 3

31 2 3

31 2 3

31 2 34

31 2 3

31 2 3
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General
A list of the Brand’s commitments is featured on 
two communication media:

1  �A display module placed on the 
Service Reception desk

This module is transparent, in crystal PMMA.
The texts are screen printed in black and yellow.

2  �A wall plaque.
This plaque is transparent, either in glass or crystal 
PMMA.

The texts are screen printed in black and yellow.
Each country needs to adapt, and not just 
translate, these commitment messages.

Other media

1

2
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Technical details

The display module
Its format is 280 x 400 mm 
The maximum size of the marking is W. 210 x H. 
350 mm. Adaptation according to the text shall be 
made on the width.

The wall plaque
Its format is 700 x 1000 mm 
The maximum size of the marking is W. 520 x H. 
860 mm. Adaptation according to the text shall be 
made on the width.

Key

1  �Glass or Crystal PMMA

2  ��Renault Life Regular typeface 
Pantone yellow 7408 U 
Left-aligned

3  �Renault Life Black typeface 
Left-aligned

4  �Pantone 7408 U yellow strip

5  �Useable graphics area

The RENAULT dealer 
network commits
	 We will answer your online enquiries  
	 in under 6 working hours

	 We will guarantee you a test drive of a vehicle  
	 in the range of your choice, either immediately or by appointment

	 We will keep you informed about your order  
	 until delivery

	 We will hand over your vehicle  
	 at the agreed time and price

	 We will not charge you for any work performed  
	 without your consent

	 We offer a 1 year guarantee on parts and labour  
	 for all invoiced work carried out in our workshops

	 We will reward your loyalty by offering special loyalty benefits  
	 on your future services

	 RENAULT always time to listen
	 Contact our customer relations department:

	 E-mail : www.renault.uk,  contact section

	 Telephone : au 008 008 02 05

1

2

3

3

4

5

The RENAULT dealer 
network commits
	 We will answer your online enquiries  
	 in under 6 working hours

	 We will guarantee you a test drive of a vehicle  
	 in the range of your choice, either immediately or by appointment

	 We will keep you informed about your order  
	 until delivery

	 We will hand over your vehicle  
	 at the agreed time and price

	 We will not charge you for any work performed  
	 without your consent

	 We offer a 1 year guarantee on parts and labour  
	 for all invoiced work carried out in our workshops

	 We will reward your loyalty by offering special loyalty benefits  
	 on your future services

	 RENAULT always time to listen
	 Contact our customer relations department:

	 E-mail : www.renault.uk,  contact section

	 Telephone : au 008 008 02 05

1

2

3

4

5



2. Communications messages
Technical principles
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Colours and materials

RAL 9010 white
- Furniture
- Wall
- �Satin or matt adhesive 

marking
- PVC price label

Pantone 7408 EC yellow
- �Satin or matt adhesive 

marking

Pantone 7579 U orange
- �Satin or matt adhesive 

marking

Pantone purple 265 U
- �Satin or matt adhesive 

marking

Pantone red 185 C
- �Satin or matt adhesive 

marking

Pantone green 360 U
- �Satin or matt adhesive 

marking

Pantone blue 298 U
- �Satin or matt adhesive 

marking

Black
- �Satin or matt 

adhesive marking

Pantone Grey 429 U
- �Matt or satin typeface 

(e.g.: miniatures display 
cabinet)

Pantone Grey 432 U
- Tour of vehicle zone

Pantone Grey 430 U
- Delivery wall



Le configurateur vous guide !
C’est simple.

Habillez votre Renault aux couleurs
de vos envies.

Un, deux, trois... Et votre Renault
devient unique.

LES TEINTES DE CARROSSERIE ET LES SELLERIES

Les teintes de base Les teintes métallisées Les jantes en alliage

LES JANTES

Les teintes spéciales

Les enjoliveurs

Les jantes spéciales

18
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General

The communications messages are featured on 
different supports: wall inscriptions (with a specific 
graphic treatment), inscriptions on furnishing 
units, and on the institutional communications 
sets on the Brand bar.

3 colour codes are defined according to the 
message to be delivered.
-� When the Brand is speaking, some of the texts 
and graphic signs are in the institutional yellow 
colour.

- �Furnishings related to the products of the Brand 
are identified by the colour red.

- �Finally, when it comes to promoting accessories, 
the colour orange will be used.

Other colours are available to decorate the 
Delivery Area.

WHEN THE BRAND SPEAKS
Yellow marking on the totem, desk, 
Brand bar and miniatures display 
cabinet. This is the only time yellow is 
used in the communications messages, 
in the typography and the «corner».

THE PRODUCTS
Markings on the configurator.
The graphic principle remains the same.
The colour code is red.

THE ACCESSORIES
Markings on the accessories units.
The graphic principle remains the 
same.
The colour code is orange.
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Markings on furnishing units

The xxx  
XXXXX team  
welcomes you...

... and places  
	 at your disposal

  �A range of Renault and Dacia new vehicles,

  �electric vehicles,

  �used vehicles,

  �Renault PRO+ services,

  �a Renault Rent rental service,

  �a Renault Service repair and maintenance 
workshop, on an appointment or drop-in basis,

  �Parts and Accessories and Services.

The totem
The reception totem features
A  �A communications message placed at the top of the unit’s 

front panel.
B  �Under the screen, the remainder of the communications 

message.
C  �A text zone presenting the services offered by the 

dealership.

Key
1  �Corner. Pantone 7408 EC yellow
2  �Renault Life Light typeface. Black.
3  �Renault Life Regular typeface, Pantone 7408 EC yellow
4  �Renault Life Light typeface, Pantone 7408 EC yellow
5  �Strip. Pantone 7408 EC yellow
6  �Renault Life Regular typeface Black
7  �Renault Life Regular typeface, Pantone Grey 429 U

Note

- �These signs must be adapted to the language and culture of 
each country.

- �An adaptation to each dealership is necessary given the 
information provided on this totem.

745

638 maxi

82

97

238

442

110

56

56

608

93

The xxx  
XXXXX team  
welcomes you...

... and places  
 at your disposal

   A range of Renault and Dacia new vehicles,

   electric vehicles,

   used vehicles,

   Renault PRO+ services,

   a Renault Rent rental service,

   a Renault Service repair and maintenance 
workshop, on an appointment or drop-in basis,

   Parts and Accessories and Services.

A

B

C

1

2

4

3

4

3

5

6

7
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Reception desk
To ensure legibility and graphic balance, the maximum 
size of the markings is H. 300 x W. 650 mm.
The communication comprises three lines of text 
combined with a “corner”.

Key
1  �Pantone 7408 EC yellow corner
2  �Renault Life Light typeface 

Black
3  �Renault Life Regular typeface 

Pantone 7408 EC yellow

The complete visual display is in a satin or matt finish. 

Welcome  
to our  
World

81

81

55

30

30

24

52

47

390

250

65

65

Welcome  
to our  
World

1 2 3
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The communication comprises three lines of text 
combined with a “corner”.

Key

1  �Corner 
Pantone 7408 EC yellow

2  �Renault Life Light typeface 
Black

3  �Renault Life Regular typeface 
Pantone 7408 EC yellow

The complete visual display is in a satin or matt 
finish.

Note:

An adaptation is necessary in the language of 
each country

La Voiture�e Renault imagine
l’automobile moderne.1898

La 4L, première voiture à vivre créée
pour tous les usages.1961

Avec Espace, Renault invente le
« monospace », modulaire et familial.1984

Twingo : le premier monocorps de
poche adopte un design novateur.

1977
2015

Mégane,devient le symbole de la 
« qualitéRenault ».

1993

C’est la Floride !  Elégance, pureté des
lignes, subtilité des teintes.1959

Nouvelle Clio allie design, technologie
et plaisir de conduire.

1994

Renault ZOE, une nouvelle ère s’ouvre :
celle de la mobilité électrique accessible
à tous.

2012

Kadjar s’a�ranchit des codes établis
avec ses ailes musclées et sa siloue�e
fluide et dynamique.

2014

2014

2015

Nouveau Renault Espace : a�rme
son caractère crossover et o�re
un plaisir de conduire rarement

Formule 1 : Renault remporte 11 titres
de Champion du Monde des Pilotes et
12  titres de Champion du Monde
des Constructeurs.

81

81

6630± 140

158

16 14 180 maxi
3.5

49

60

60

60

5

5
6

35

46

27

24

maxi 75 22

26

47

Voyage into  
the History  
    of Renault

With the Voiturette, Renault imagined  
the shape of automobiles to come.

Renault Floride! Elegance, subtle body 
colours, and pure, flowing lines.

The 4L, Renault’s first “voiture à vivre”,  
the car for all occasions.

Formula One: Renault win 11 World Drivers’ 
Championships and 12 World Constructors’ 
Championships.

With Espace, Renault invents the MPV,  
a revolution in the history of family cars.

Twingo: the first mono-box compact 
supermini, with innovative styling and  
a unique personality.

Mégane becomes the new benchmark  
for Renault quality.

New Renault Clio packs a punch for styling, 
technology and driving pleasure.

Renault ZOE, heralds the beginning of  
a new era  of electric mobility for all.

New Renault Espace: asserting a new 
crossover personality and offering 
unmatched driving pleasure

Kadjar challenges conventions with  
its muscular wings and fluid, dynamic body 
shape.

La Voiture�e Renault imagine
l’automobile moderne.1898

La 4L, première voiture à vivre créée
pour tous les usages.1961

Avec Espace, Renault invente le
« monospace », modulaire et familial.1984

Twingo : le premier monocorps de
poche adopte un design novateur.

1977
2015

Mégane,devient le symbole de la 
« qualitéRenault ».

1993

C’est la Floride !  Elégance, pureté des
lignes, subtilité des teintes.1959

Nouvelle Clio allie design, technologie
et plaisir de conduire.

1994

Renault ZOE, une nouvelle ère s’ouvre :
celle de la mobilité électrique accessible
à tous.

2012

Kadjar s’a�ranchit des codes établis
avec ses ailes musclées et sa siloue�e
fluide et dynamique.

2014

2014

2015

Nouveau Renault Espace : a�rme
son caractère crossover et o�re
un plaisir de conduire rarement

Formule 1 : Renault remporte 11 titres
de Champion du Monde des Pilotes et
12  titres de Champion du Monde
des Constructeurs.

436

210

129

874

65 65

65
65

1

2

2

3
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The miniatures display cabinet
The chronological display wall features visuals of 
the models that have marked the history of the 
Brand

Key

1  �Renault Life Light typeface 
Pantone grey 429

2  �Strip. Pantone 7408 EC yellow
3  �Renault Bold typeface Black
4  �Renault Life Regular typeface Black
5  �Four-colour legacy photos.

The complete visual display is in a satin or matt 
finish.

Note : 
An adaptation is necessary in the language of 
each country.

La Voiture�e Renault imagine
l’automobile moderne.1898

La 4L, première voiture à vivre créée
pour tous les usages.1961

Avec Espace, Renault invente le
« monospace », modulaire et familial.1984

Twingo : le premier monocorps de
poche adopte un design novateur.

1977
2015

Mégane,devient le symbole de la 
« qualitéRenault ».

1993

C’est la Floride !  Elégance, pureté des
lignes, subtilité des teintes.1959

Nouvelle Clio allie design, technologie
et plaisir de conduire.

1994

Renault ZOE, une nouvelle ère s’ouvre :
celle de la mobilité électrique accessible
à tous.

2012

Kadjar s’a�ranchit des codes établis
avec ses ailes musclées et sa siloue�e
fluide et dynamique.

2014

2014

2015

Nouveau Renault Espace : a�rme
son caractère crossover et o�re
un plaisir de conduire rarement

Formule 1 : Renault remporte 11 titres
de Champion du Monde des Pilotes et
12  titres de Champion du Monde
des Constructeurs.

81

81

6630± 140

158

16 14 180 maxi
3.5

49

60

60

60

5

5
6

35

46

27

24

maxi 75 22

26

47

Voyage into  
the History  
    of Renault

With the Voiturette, Renault imagined  
the shape of automobiles to come.

Renault Floride! Elegance, subtle body 
colours, and pure, flowing lines.

The 4L, Renault’s first “voiture à vivre”,  
the car for all occasions.

Formula One: Renault win 11 World Drivers’ 
Championships and 12 World Constructors’ 
Championships.

With Espace, Renault invents the MPV,  
a revolution in the history of family cars.

Twingo: the first mono-box compact 
supermini, with innovative styling and  
a unique personality.

Mégane becomes the new benchmark  
for Renault quality.

New Renault Clio packs a punch for styling, 
technology and driving pleasure.

Renault ZOE, heralds the beginning of  
a new era  of electric mobility for all.

New Renault Espace: asserting a new 
crossover personality and offering 
unmatched driving pleasure

Kadjar challenges conventions with  
its muscular wings and fluid, dynamic body 
shape.

1

2

3

4

5
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Brand bar
The communication comprises three lines of text 
combined with a “corner”.
The wifi pictogram is present on the part of the 
unit facing the Brand wall

Key
1  �Pantone 7408 EC yellow corner
2  ��Renault Life Light typeface 

Black
3  �Renault Life Regular typeface 

Pantone 7408 EC yellow
4  �Wifi pictogram Black & white 

The complete visual display is in a satin or matt 
finish.

Note : 
An adaptation is necessary in the language of 
each country.

682 134

270

120

73 381

78

57

228

40

36

39

54

57

134

69

90

10
20

103

103

Find out more about   
     Renault over a

Coffee

1

2

3
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Tablet and coffee area dividers
Depending on where the dividers are situated, the 
visuals they bear are of 2 different types:
	
Tablet visual
A  �Formats: H. 240 x W. 666 mm
B  �Formats: H. 240 x W. 800 mm

Coffee visual
C  �Format: H. 240 x W. 800 mm

View from below Brand bar tabletop

26150

666 ou 800

26

30

25

136

23

Discover the Renault universe

26150

666 ou 800

26

30

25

136

23

Discover the Renault universe

26

26

23

800

Discover the Renault universe

 
Avec ou sans sucre ?

16626

800

26

45

146

23

A

A

B

C



25

© Renault Brand Stores - July 2015

Markings on furnishing units

Renault Store / Application guide for showroom communications / Technical principles / Communications messages

Tablet and coffee area dividers
These 2 dividers feature one line of text and an 
image (ever present)

Key

1  Renault Life Light typeface Black
2  Renault Life Regular typeface Black
3  �Four-colour photo 

The visuals are in a satin or matt finish.

Note:

An adaptation is necessary in the language of 
each country.

26150

666 ou 800

26

30

25

136

23

Discover the Renault universe

 

16626

800

26

45

146

23

With or without sugar?

1

1 2

23

3
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The large format configurator
The configurator features:
A  A communications message
B  �A text describing the various functions used to 

configure the vehicles,
C  �Information on the front of the unit designating 

the different types of samples presented.

Key

1  �Pantone red 185 C corner
2  �Renault Life Light typeface. Black
3  �Renault Life Regular typeface 

Pantone red 185 C
4  �Renault Life Regular typeface Black 

The markings are in a satin or matt finish.

Note:
An adaptation is necessary in the language of 
each country.
To maximize the effectiveness of this unit, the 
offer must be updated in accordance with Brand 
news and developents. The country after-sales 
Marketing department is responsible for its policy 
for managing the unit.

Le configurateur vous guide !
C’est simple.

Habillez votre Renault aux couleurs
de vos envies.

Un, deux, trois... Et votre Renault
devient unique.

LES TEINTES DE CARROSSERIE ET LES SELLERIES

Les teintes de base Les teintes métallisées Les jantes en alliage

LES JANTES

Les teintes spéciales

Les enjoliveurs

Les jantes spéciales

438

615

97

141

55

500
maxi

191

40

85

140 140

79

32

14

31
76

55

36

4659

59

Create 
     yourRenault!

28

81

20 The configurator guides you! 
It’s simple.

Colour your Renault  
as you desire.

One, two, three... And your Renault  
is unique.

1

2

2

3

3

4

A

B

C
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Small accessories unit (1)
This unit comprises:
A  �visuals associated with texts on a «carbon 

fibre» background at the top of the unit,
B  �information on accessories for each of the 

accessory lines displayed,
C  �price/reference labels (to adapt according to the 

regulations of each country). cf. p35

Key

1  �«Carbon fibre» graphics background
2  �Visuals (photos of accessories)
3  �Taglines in Renault Life Bold, Left-aligned on 1 

line or 2 lines,  Pantone 7579 U orange
4  �Descriptions in Renault Life Regular typeface. 

Left-aligned on 1 line to 4 lines (maximum) in 
reverse white type.

The complete visual display is in a satin or matt 
finish.

Note:
To maximize the effectiveness of this unit, the 
offer must be updated in accordance with Brand 
news and developents. The country after-sales 
Marketing department is responsible for its policy 
for managing the unit.

Les barres de toit
Résistantes et économiques en acier, légères et esthétiques en aluminium,
elles sont parfaitement adpatées à chaque modèle Renault

Les accoudoirs
Idéaux pour améliorer votre confort de conduite

Les a�elages
La qualité Renault, ce sont des tests de résistnace plus stricts
que la législation et une compatibilité électrique parfaite.
- Usage férquent : col de cygne.
- Usage occasioinnale : RDSO.

Les tapis
Leur système de fixation assure une tenue parfaite et une protection durable.
Quel design vous inspire ?
- La sobriété de la gamme Evolution.
- Le ra�nement de la Gamme Expression (mouqe�e épaisse et ganse textile).
- Le luxe de la gamme Relief (moque�e et ganse Nubuck).
- La fonctionnalité des tapis caoutchouc (bords plats ou bords hauts).

quée

1300

315
Gear lever knob
Comfortable feel 
Sporty styling

Towbar
Easy-to-fit and durable
Removable ball
Compatible with on-board  
electronics

Boot protection
Spoiler and side sills
Seamless integration  
with the design of the vehicle
Sporty finish

7-inch video system
DVD player compatible  
with all DVDs and MP3s
Built-in stereo speakers
Remarkable picture and sound quality

Sports kit
Floor mats and trays
Superior wear resistance
Washable rubber covering

244 24435 16 16

185

35

16

12

12
18

10
10

12

30

Gear lever knob
Comfortable feel 
Sporty styling

Towbar
Easy-to-fit and durable
Removable ball
Compatible with on-board  
electronics

Boot protection
Spoiler and side sills
Seamless integration  
with the design of the vehicle
Sporty finish

7-inch video system
DVD player compatible  
with all DVDs and MP3s
Built-in stereo speakers
Remarkable picture and sound quality

Sports kit
Floor mats and trays
Superior wear resistance
Washable rubber covering

21 3 4

A

B

C
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Small accessories unit (2)
When a photographic visual is not available, it is 
replaced by a communications message.
The communication comprises three lines of text 
combined with a “corner”.

Key
1  �Pantone 7579 U orange corner
2  ��Renault Life Light typeface Black
3  �Renault Life Regular typeface 

Pantone 7579 U orange

The complete marking is in a satin or matt finish.

Note:
An adaptation is necessary in the language of 
each country. To maximize the effectiveness of 
this unit, the offer must be updated in accordance 
with Brand news and developents. The country 
after-sales Marketing department is responsible 
for its policy for managing the unit.

Les barres de toit
Résistantes et économiques en acier, légères et esthétiques en aluminium,
elles sont parfaitement adpatées à chaque modèle Renault

Les accoudoirs
Idéaux pour améliorer votre confort de conduite

Les a�elages
La qualité Renault, ce sont des tests de résistnace plus stricts
que la législation et une compatibilité électrique parfaite.
- Usage férquent : col de cygne.
- Usage occasioinnale : RDSO.

Les tapis
Leur système de fixation assure une tenue parfaite et une protection durable.
Quel design vous inspire ?
- La sobriété de la gamme Evolution.
- Le ra�nement de la Gamme Expression (mouqe�e épaisse et ganse textile).
- Le luxe de la gamme Relief (moque�e et ganse Nubuck).
- La fonctionnalité des tapis caoutchouc (bords plats ou bords hauts).

quée

19712

56

12

57 191

44

34

17

34

68

68

56

77

Don’t forget  
     theessentials!

1 2 3
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Large accessories unit
The communication comprises three lines of text 
combined with a “corner”.

Key

1  �Pantone 7579 U orange corner
2  �Renault Life Light typeface, Black
3  �Renault Life Regular typeface 

Pantone 7579 U orange
The complete marking is in a satin or matt finish.

Note:
An adaptation is necessary in the language of 
each country. 
To maximize the effectiveness of this unit, the 
offer must be updated in accordance with Brand 
news and developents. The country after-sales 
Marketing department is responsible for its policy 
for managing the unit.

Kenwwod
réf. 7711526478

Prix : 183,99 ¤ TTC
Prix client conseillé

Kenwwod
réf. 7711526478

Prix : 193,99 ¤ TTC
Prix client conseillé

Kenwwod
réf. 7711526478

Prix : 323,99 ¤ TTC
Prix client conseillé

Sony
réf. 7711526478

Prix : 343,99 ¤ TTC
Prix client conseillé

Sony
réf. 7711526478

Prix : 343,99 ¤ TTC
Prix client conseillé

Seuils de co�re
réf. 7711526478

Prix : 123,99 ¤ TTC
Prix client conseillé

Seuils de co�re
réf. 7711526478

Prix : 123,99 ¤ TTC
Prix client conseillé

Seuils de co�re
réf. 7711526478

Prix : 123,99 ¤ TTC
Prix client conseillé

Tapis Clio
réf. 7711526478

Prix : 53,99 ¤ TTC
Prix client conseillé

Tapis Mégane
réf. 7711526478

Prix : 73,99 ¤ TTC
Prix client conseillé

Tapis Scenic
réf. 7711526478

Prix : 83,99 ¤ TTC
Prix client conseillé

Tapis Modus
réf. 7711526478

Prix : 73,99 ¤ TTC
Prix client conseillé

Tapis Zoé
réf. 7711526478

Prix : 75,99 ¤ TTC
Prix client conseillé

Tapis Clio
réf. 7711526478

Prix : 53,99 ¤ TTC
Prix client conseillé

Tapis Mégane
réf. 7711526478

Prix : 73,99 ¤ TTC
Prix client conseillé

Tapis Scenic
réf. 7711526478

Prix : 83,99 ¤ TTC
Prix client conseillé

Tapis Modus
réf. 7711526478

Prix : 73,99 ¤ TTC
Prix client conseillé

Tapis Zoé
réf. 7711526478

Prix : 75,99 ¤ TTC
Prix client conseillé

Tapis Clio
réf. 7711526478

Prix : 53,99 ¤ TTC
Prix client conseillé

Tapis Mégane
réf. 7711526478

Prix : 73,99 ¤ TTC
Prix client conseillé

Tapis Scenic
réf. 7711526478

Prix : 83,99 ¤ TTC
Prix client conseillé

Tapis Modus
réf. 7711526478

Prix : 73,99 ¤ TTC
Prix client conseillé

Tapis Zoé
réf. 7711526478

Prix : 75,99 ¤ TTC
Prix client conseillé

Rétroviseurs
Jaune et Noir
réf. 7711528454

Prix : 73,99 ¤ TTC
Prix client conseillé

Rétroviseurs
Noirs
réf. 7711528454

Prix : 73,99 ¤ TTC
Prix client conseillé

Rétroviseurs
Chrome
réf. 7711528454

Prix : 73,99 ¤ TTC
Prix client conseillé

Pédalier
Chrome
réf. 7711528454

Prix : 73,99 ¤ TTC
Prix client conseillé

Canules
Chromées
réf. 7711528454

Prix : 73,99 ¤ TTC
Prix client conseillé

Pommeaux
premium
réf. 7711528454

Prix : 53,99 ¤ TTC
Prix client conseillé

Pommeaux
Renault Sport
réf. 7711528454

Prix : 53,99 ¤ TTC
Prix client conseillé

Jantes Asteria 15”
réf. 7711526478

Prix : 343,99 ¤ TTC
Prix client conseillé

Jantes Asteria 15”
réf. 7711526478

Prix : 343,99 ¤ TTC
Prix client conseillé

Jantes Asteria 15”
réf. 7711526478

Prix : 343,99 ¤ TTC
Prix client conseillé

15020

60

10

35 28 59

44

24
15

64

64

54

47

Accessorize  
         your   Renault

1 2 3
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Impulse buy accessories unit
The communication comprises three lines of text 
combined with a “corner”.

Key

1  �Pantone 7579 U orange corner
2  �Renault Life Light typeface, Black
3  �Renault Life Regular typeface 

Pantone 7579 U orange
The complete marking is in a satin or matt finish.

Note:

An adaptation is necessary in the language of 
each country. 
To maximize the effectiveness of this unit, the 
offer must be updated in accordance with Brand 
news and developents. The country after-sales 
Marketing department is responsible for its policy 
for managing the unit.

59736

154

40

23 80

19
14

7

28

32

24 essentials!
Don’t forget  

the

1 2 3
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The delivery unit
The communication comprises 2 lines of text 
combined with a “corner”.

Key

1  �Pantone 7579 U orange corner
2  �Renault Life Light typeface 

Black
3  �Renault Life Regular typeface 

Pantone 7579 U orange
The complete marking is in a satin or matt finish.

Note:

An adaptation is necessary in the language of 
each country. 
To maximize the effectiveness of this unit, the 
offer must be updated in accordance with Brand 
news and developents. The country after-sales 
Marketing department is responsible for its policy 
for managing the unit.

48967

186

51

41 29

55

39

78

37

51

78

Drive 
 worry-free

1 2 3
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After-sales unit
The communication comprises 2 lines of text 
combined with a “corner”.

Key

1  �Pantone 7579 U orange corner
2  �Renault Life Light typeface 

Black
3  �Renault Life Regular typeface 

Pantone 7579 U orange
The complete marking is in a satin or matt finish.

Note:

An adaptation is necessary in the language of 
each country. 
To maximize the effectiveness of this unit, the 
offer must be updated in accordance with Brand 
news and developents. The country after-sales 
Marketing department is responsible for its policy 
for managing the unit.

46888

178

47

41 29

55

39

78

37

51

78

Drive 
 worry-free

1 2 3
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Genuine parts unit
This unit comprises:
A  � A communications message featuring 2 lines 

of text combined with a yellow “corner”.
B  �The names of the tested and compared 

products.

Key
1  �Pantone 7579 U orange corner
2  �Renault Life Light typeface. Black
3  �Renault Life Regular typeface Black
4  ��Renault Life Regular typeface 

Pantone 7579 U orange
5  �Renault Life Regular typography in reverse 

white on a 432 U grey background
6  �Renault Life Regular typeface 

Pantone 7579 U orange

The complete marking is in a satin or matt finish.

Note:
An adaptation is necessary in the language of 
each country.

71750

153

53

31 27

37

20
20

50

15

15

15

15

15

15

15

10

10

10

10

10

10

10

50

You can relax in   
   Renault’s expert hands 

1

2

3

4

5

5

6



Les accoudoirs
Idéaux pour améliorer votre confort de conduite.

85 mm

46 mm

Accoudoir Noir
Premium
réf. 7711528454

Prix : 73,99 ¤ TTC
Prix client conseillé

Tapis Premium

réf. 7711526478

Prix : 103,99 ¤ TTC
Prix client conseillé

39

18

39

13
11
10

6

27

23

17

24
18 Les accoudoirs

Idéaux pour améliorer votre confort de conduite.

85 mm

46 mm

Accoudoir Noir
Premium
réf. 7711528454

Prix : 73,99 ¤ TTC
Prix client conseillé

Tapis Premium

réf. 7711526478

Prix : 103,99 ¤ TTC
Prix client conseillé

39

18

39

13
11
10

6

27

23

17

24
18

Les accoudoirs
Idéaux pour améliorer votre confort de conduite.

85 mm

46 mm

Accoudoir Noir
Premium
réf. 7711528454

Prix : 73,99 ¤ TTC
Prix client conseillé

Tapis Premium

réf. 7711526478

Prix : 103,99 ¤ TTC
Prix client conseillé

39

18

39

13
11
10

6

27

23

17

24
18

1 3

1 2 3
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D
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The price labels
Price labels must be placed in front of the 
corresponding accessories.
These labels feature:
A  �Name of accessory
B  �Reference of accessory
C  �Price of accessory
D  �Any legal information

Key

1  �Renault Life Regular typeface 
Pantone 7579 U orange

2  �Renault Life Light typeface. Black
3  �White background 

Expanded or extruded PVC, 5 mm thk

Note:
The information content shall be adapted 
according to the language and legislation in the 
country.
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Tour of vehicle zone

Principle
The communication comprises three lines of text 
combined with a “corner”.

Key
1  �Corner 

Pantone yellow 7408 U
2  �Renault Life Light typeface 

Left-aligned over one line, white
3  �Renault Life Bold typeface

Left-aligned in reverse white type
4  �Renault Life Bold typeface 

Left-aligned over one line 
Pantone yellow 7408 U

Note:
An adaptation is necessary in the language of 
each country

Leave you vehicle here 
and we will take  
good care of it!

1899221

221
100138

138
700 

maxi
98

170

34
211

267

69

175

1

2

3

4
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Tour of vehicle zone

Detailed principle of wall / side 
markings
The top of the communications message is 
positioned:
- 2500 mm from the ground
- �500 mm from the left hand edge of the minimum 

painted zone.

Dimensions
1  �The maximum size of the marking is H. 700 x 

W. 2120 mm. Adaptation according to the text 
shall be made on the width.

2  �The area to paint can be reduced if necessary 
where other components already present so 
require. 
A minimum of 3 x 6 m must be complied with.

The communications message shall be at least 
500 mm away from the edge of the painted wall.

Leave you vehicle here 
and we will take  
good care of it!

minimum painting  6000
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Tour of vehicle zone

Detailed principle of wall / front 
markings
The top of the communications message is 
positioned:
- 2500 mm from the ground
- �500 mm from the left hand edge of the minimum 

painted zone.

Dimensions
1  �The maximum size of the marking is H. 700 x 

W. 2120 mm. Adaptation according to the text 
shall be made on the width.

2  �The area to paint can be reduced if necessary 
where other components already present so 
require. 
A minimum of 3 x 3.12 m must be complied 
with.

The communications message shall be at least 
500 mm away from the edge of the painted wall.

Leave you vehicle here 
and we will take  
good care of it!

minimum painting 3120
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Tour of vehicle zone

Detailed principle of suspended mar-
kings
This option is suitable when no refurbishable walls 
are available in the vicinity of the vehicle reception 
area.
A double-sided panel is then hung from the ceiling to 
replace the communication message on the wall. The 
panel is positioned at the front of the vehicle in the 
single or multi-location area. (cf. specifications)

Dimensions
1  �The maximum size of the marking is H. 1200 x W. 

450 mm. Adaptation according to the text shall be 
made on the width.

2  �Dimensions of the hanging panel: 1500 x 500 mm

The communications message shall be 2400 mm 
from the ground

Leave you vehicle here 
and we will take  
good care of it!
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Delivery Area

Principe
The Delivery Area features markings on the verti-
cal walls behind the vehicles.
Three types of markings can be used, to be chosen 
depending on the size of the Delivery Area area, 
complying with the rule of one type of marking per 
vehicle. (see page 56)

Key

1  Manufacturer’s commitment
2  Communications message
3  Grey wall
4  Delivery area marking

Note:
An adaptation is necessary in the language of 
each country.



A B C D
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Delivery Area

Detailed principle
The communications message comprises three 
lines of text combined with a coloured “corner”.

Key

A  Pantone blue 298 U corner

B  Pantone green 360 U corner

C  Pantone purple 265 U corner

D  Pantone 430 U grey wall

1  �Renault Life Light typeface 
Left-aligned over one line, white

2  �Renault Life Bold typeface 
Left-aligned over one line, white

1

1

2

2120 maxi

260 178

100

60

130

77

150

260

700
maxi

86 100 120

 Just a

seconds…!
few more  



3. Point-of-sale communications
Technical principles
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Colours and materials

RAL 9010 white
- Wall
- �Satin or matt adhesive 

marking

Pantone 7408 EC yellow
- Wall
- �Satin or matt adhesive 

marking

Pantone blue 632 C
- �Typography of 

communication sets  
and dividers

Pantone Grey 430 U
- Wall
- �Satin or matt 

adhesive marking

Pantone purple 7662 C
- �Typography of 

communication sets 
and dividers

Black
- �Satin or matt 

adhesive marking

Pantone red 207 C
- �Typography of 

communication sets 
and dividers

Crystal PMMA
- POS
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The 2x2 POS display wall

Principe 
This POS display wall is presented in the Headline 
and Z.E. thematic zones and the Initiales Paris and 
Renault PRO+ areas

The communication media comprises an aluminium 
frame onto which two visuals are applied:
- on the front, a large product display
- �on the back, a highlighting and explanation of the 

customer benefits.
The Dibond or stretched fabric panels facilitate the 
renewal of the visuals.

The visuals are given a consistent identity with 
the precise contours of the panels. Visuals are 
regularly updated by the Marketing department 
according to product news and dvelopments.

Note:
For all technical data or layout principles, refer to 
the technical specifications relating to the areas and 
zones.

Headline Zone ZE Zone

Renault PRO+ AreaInitiale Paris Area



Émissions de CO2  élevées

A Ainférieures ou
égales à 100 g/km

de 101 à 120 g/km

de 121 à 140 g/km

de 141 à 160 g/km

de 161 à 200 g/km

de 201 à 250 g/km

supérieures à 250 g/km

B

C

D

E

F
G

Émissions de CO2 faibles

Consommation de carburant et émission de CO2

Consommation
de carburant

CO2

Marque :

information en application de la diective XXXXXX/CE

Mesures e�ectuées selon la directective XXXXX/CE modifiée

Mesures e�ectuées selon la directective XXXXX/CE modifiée

Consommation mixte :

Consommation urbaine : y,y l/100 km

Le CO2 (dioxyde de carbone) est
le principal gaz à e�et de serre

La consommation de carburant et les émissions de CO2  d'un véhicule sont fonction non seulement de son
rendement énergétique, mais également du comportement au volant et d'autres facteurs non techniques

Les informations sur les consommations de carburant et les émissions de CO2 de tous les modèles de
voitures particulières neuves, contenues dans le guide de l'ADEME, peuvent être obtenues gratuitement
dans tous les points de vente, auprès de l'ADEME et consultées sur le site internet : www. ademe.fr

responsable du changement climatique.

Consommation extra-urbaine :

VOITURE

4,3 l/100 km

98g/km

Modèle : Xxx
Version : Xxx
Énergie : Essence ou diésel

x,x l/100 km

Émissions de CO2  élevées

A Ainférieures ou
égales à 100 g/km

de 101 à 120 g/km

de 121 à 140 g/km

de 141 à 160 g/km

de 161 à 200 g/km

de 201 à 250 g/km

supérieures à 250 g/km

B

C

D

E

F
G

Émissions de CO2 faibles

Consommation de carburant et émission de CO2

Consommation
de carburant

CO2

Marque :

information en application de la diective XXXXXX/CE

Mesures e�ectuées selon la directective XXXXX/CE modifiée

Mesures e�ectuées selon la directective XXXXX/CE modifiée

Consommation mixte :

Consommation urbaine : y,y l/100 km

Le CO2 (dioxyde de carbone) est
le principal gaz à e�et de serre

La consommation de carburant et les émissions de CO2  d'un véhicule sont fonction non seulement de son
rendement énergétique, mais également du comportement au volant et d'autres facteurs non techniques

Les informations sur les consommations de carburant et les émissions de CO2 de tous les modèles de
voitures particulières neuves, contenues dans le guide de l'ADEME, peuvent être obtenues gratuitement
dans tous les points de vente, auprès de l'ADEME et consultées sur le site internet : www. ademe.fr

responsable du changement climatique.

Consommation extra-urbaine :

VOITURE

4,3 l/100 km

98g/km

Modèle : Xxx
Version : Xxx
Énergie : Essence ou diésel

x,x l/100 km

Émissions de CO2  élevées

A Ainférieures ou
égales à 100 g/km

de 101 à 120 g/km

de 121 à 140 g/km

de 141 à 160 g/km

de 161 à 200 g/km

de 201 à 250 g/km

supérieures à 250 g/km

B

C

D

E

F
G

Émissions de CO2 faibles

Consommation de carburant et émission de CO2

Consommation
de carburant

CO2

Marque :

information en application de la diective XXXXXX/CE

Mesures e�ectuées selon la directective XXXXX/CE modifiée

Mesures e�ectuées selon la directective XXXXX/CE modifiée

Consommation mixte :

Consommation urbaine : y,y l/100 km

Le CO2 (dioxyde de carbone) est
le principal gaz à e�et de serre

La consommation de carburant et les émissions de CO2  d'un véhicule sont fonction non seulement de son
rendement énergétique, mais également du comportement au volant et d'autres facteurs non techniques

Les informations sur les consommations de carburant et les émissions de CO2 de tous les modèles de
voitures particulières neuves, contenues dans le guide de l'ADEME, peuvent être obtenues gratuitement
dans tous les points de vente, auprès de l'ADEME et consultées sur le site internet : www. ademe.fr

responsable du changement climatique.

Consommation extra-urbaine :

VOITURE

4,3 l/100 km

98g/km

Modèle : Xxx
Version : Xxx
Énergie : Essence ou diésel

x,x l/100 km

1

2

3

1

3

2

4
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Product display module

Principle 
The display module, placed on the driver’s side of 
the vehicle, informs the customer about the cha-
racteristics of the vehicle on display.
The upper section comprises three A4 format 
visuals protected by a transparent panel.
The product display module is always double-
sided.

The front features, from top to bottom:
1  �The USP visual supplied by the Marketing 

department
2  �The price sheet provided by the Methods and 

reference system department
3  �The performance sheet

The back features:
1  �The USP visual supplied by the Marketing 

department
4  �The accessory sheets supplied by the After-

Sales marketing department.

Note:
An adaptation is necessary in the language of 
each country.
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Brand bar dividers and sets

Principle 
The Brand Bar comprises 2 types of 
communications media:
1  �The communication sets
2  �The thematic dividers

These media are targeted around the lines of 
communication of the Brand:
- Usage
- Innovation
- Design
- Product of the moment

Note:
An adaptation is necessary in the language of each 
country.

1

2
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Principle 
The dividers and the sets are indissociable by their 
themes and are arranged facing each other.

The format is invariable: W. 666 x H. 240 mm.

A  �«Usage» thematic divider
1  �«Usage» communication set

Visuals supplied by Brand Stores

B  �«Innovation» thematic divider
2  �«Innovation» communication set

Visuals supplied by Brand Stores

C  �«Design» thematic divider
3  �«Design» communication set

Visuals supplied by Brand Stores

D  �«Product of the moment» divider
4  �«Product of the moment» set

Content provided by the country’s Marketing 
department

Brand bar dividers and sets

Renault  
Headline

New

Product

The Headline Product…

Renault innovations 
making life 
easier.

RENAULT
pledges
to improve 
your future.

RENAULT is a 
human-centred 
brand.
It creates cars that 
correspond to the 
needs, aspirations and 
to stages of our lives.

RENAULT making life easier.

Simpler access to five modes: 
telephones, satellite navigation, 
connected services, vehicle 
functions, and multimedia.

R-Link 2
The RENAULT hands-free card 
lets you open and start your 
RENAULT without having to get 
your key out of your pocket.
Useful when your hands are full.

Hands-free card
RENAULT advanced driver 
assistance systems allow you to 
take to the road in the safest 
possible conditions.
These driving aids make for safe, 
stress-free motoring.

ADAS
Controlled consumption: in 6 or 
7-speed versions, the E�cient 
Dual Clutch transmission brings 
added comfort, dynamism and 
responsiveness.

EDC
With One Touch technology, 
simplify the task of loading bulky 
objects.
Fold away the seats of your 
Renault using just one finger, to 
create a flat floor.

One-touch

RENAULT innovates to make your life be�er.

Dès 2011, RENAULT est le
premier constructeur automobile 
à dévoiler et commercialiser une
gamme complète de voitures 
électriques.
RENAULT s’inscrit dans la
transition énergétique.

Z.E.
RENAULT is commi�ed to 
environmental protection and 
includes in its manufacturing 
processes both recycled and 
recyclable materials.

Recycling
The safety of motorists is a key 
preoccupation at RENAULT.
We work tirelessly to o�er you 
maximum safety in our cars.

Safety
The Next Two prototype is a 
vision of the autonomous car for 
2020. It combines driverless 
operation and hyper-connectivity 
to free up motorists' time whilst 
improving their safety.

Next Two
The RENAULT Eolab prototype 
aims to achieve extremely low 
fuel consumption of 1 litre per 
100 km, for a CO2 emission of just 
22 g per km. This feat is possible 
thanks to a ZE Hybrid technology.

Eolab

Six concept cars developed between 2010 and 2013.
They symbolize the stages of life and they are founding elements of the Renault range 
as it undergoes renewal.

A sports coupé with voluptuous 
forms and an electric powertrain.
Dezir represents automotive 
passion and the commitment to 
design as a source of emotions.

Dezir.
Falling in love.

A sporty, welcoming and 
innovative MPV.
R-Space is innovative in its 
interior layout and styling, 
designed to meet the needs of 
modern families.

R-Space.
Creating a family.

Life is working too, symbolized 
here by the LCV.
Frendzy morphs at the weekend 
for family use.

Frendzy.
Working.

These twins embody a fun and 
sporty approach to the city 
compact.

Twin-Z et Twin-Run.
Taking time to play.

A sporty and sensual crossover to 
explore the world.
Captur's exterior design is an 
evocation of movement and 
athleticism. It draws its 
inspiration from the world of 
extreme sports.

Captur.
Exploring the world.

This large crossover expresses 
wisdom and open-mindedness.
Initiale Paris embodies the best of 
the brand's know-how.

Initiale Paris.
A�aining wisdom.
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«Usage» divider and set
They feature editorial taglines, colour visuals and 
descriptive texts

Key
1  �Renault Life Light typeface. Black
2  �Renault Life Regular typeface 

Pantone blue 632 C
3  �Four-colour visual

Note:
An adaptation is necessary in the language of each 
country.

Brand bar dividers and sets

21

16
16
16
16

87

68

45 ± 236

Renault innovations 
making life 
easier.

16

22

22

10
7

4
4
4

5
5

82

18

32 109 10915 15

RENAULT making life easier.

Simpler access to five modes: 
telephones, satellite navigation, 
connected services, vehicle 
functions, and multimedia.

R-Link 2
The RENAULT hands-free card 
lets you open and start your 
RENAULT without having to get 
your key out of your pocket.
Useful when your hands are full.

Hands-free card
RENAULT advanced driver 
assistance systems allow you to 
take to the road in the safest 
possible conditions.
These driving aids make for safe, 
stress-free motoring.

ADAS
Controlled consumption: in 6 or 
7-speed versions, the E�cient 
Dual Clutch transmission brings 
added comfort, dynamism and 
responsiveness.

EDC
With One Touch technology, 
simplify the task of loading bulky 
objects.
Fold away the seats of your 
Renault using just one finger, to 
create a flat floor.

One-touch

1

1 1

2

22

3

3
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«Innovation» divider and set
They feature editorial taglines, colour visuals and 
descriptive texts

Key
1  �Renault Life Light typeface. Black
2  �Renault Life Regular typeface 

Pantone purple 7662 C
3  �Four-colour visual

Note:
An adaptation is necessary in the language of each 
country.

Brand bar dividers and sets

21

16
16
16

16
16

16

55

68

85 ± 156

RENAULT
pledges
to improve 
your future.

16

22

22

10
7

4
4
4

5
5

82

18

32 109 10915 15

RENAULT innovates to make your life be�er.

Dès 2011, RENAULT est le
premier constructeur automobile 
à dévoiler et commercialiser une
gamme complète de voitures 
électriques.
RENAULT s’inscrit dans la
transition énergétique.

Z.E.
RENAULT is commi�ed to 
environmental protection and 
includes in its manufacturing 
processes both recycled and 
recyclable materials.

Recycling
The safety of motorists is a key 
preoccupation at RENAULT.
We work tirelessly to o�er you 
maximum safety in our cars.

Safety
The Next Two prototype is a 
vision of the autonomous car for 
2020. It combines driverless 
operation and hyper-connectivity 
to free up motorists' time whilst 
improving their safety.

Next Two
The RENAULT Eolab prototype 
aims to achieve extremely low 
fuel consumption of 1 litre per 
100 km, for a CO2 emission of just 
22 g per km. This feat is possible 
thanks to a ZE Hybrid technology.

Eolab

1

1 1

2

2 2

3

3
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«Design» divider and set
They feature editorial taglines, colour visuals and 
descriptive texts

Key
1  �Renault Life Light typeface. Black
2  �Renault Life Regular typeface 

Pantone red 207 C
3  �Four-colour visual

Note:
An adaptation is necessary in the language of each 
country.

Brand bar dividers and sets

14
10
11

11

11

11

11

11

10

10

10

10

10

46

54

45 ± 190

RENAULT is a 
human-centred 
brand.
It creates cars that 
correspond to the 
needs, aspirations and 
to stages of our lives.

11
9
8

15

6
9

4,5
20

6

4
44,5

67

20

30 90 9013 13

Six concept cars developed between 2010 and 2013.
They symbolize the stages of life and they are founding elements of the Renault range 
as it undergoes renewal.

A sports coupé with voluptuous 
forms and an electric powertrain.
Dezir represents automotive 
passion and the commitment to 
design as a source of emotions.

Dezir.
Falling in love.

A sporty, welcoming and 
innovative MPV.
R-Space is innovative in its 
interior layout and styling, 
designed to meet the needs of 
modern families.

R-Space.
Creating a family.

Life is working too, symbolized 
here by the LCV.
Frendzy morphs at the weekend 
for family use.

Frendzy.
Working.

These twins embody a fun and 
sporty approach to the city 
compact.

Twin-Z et Twin-Run.
Taking time to play.

A sporty and sensual crossover to 
explore the world.
Captur's exterior design is an 
evocation of movement and 
athleticism. It draws its 
inspiration from the world of 
extreme sports.

Captur.
Exploring the world.

This large crossover expresses 
wisdom and open-mindedness.
Initiale Paris embodies the best of 
the brand's know-how.

Initiale Paris.
A�aining wisdom.

1

1 1

2

2 2
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Digital media / Video

Digital and video media: 
1  reception totem
2  brand wall
3  tablets
4  Service Reception screen,
5  configurator
6  Renault Sport totem

The introduction of digital technology to the 
showrooms is an effective tool to:
- Convey the Brand discourse in a dynamic way
- Contribute to selling more and better
- �Give the customer the opportunity to experience 

the Brand in a new way
- �Generate additional business, by presenting 

products or services
- �Increase opportunities for contact with our 

customers

For more details, refer to the «Digital» application 
guide and the specification «Management of video 
& digital content»
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Brand and product content

Showroom editorial committee
To optimise the physical and digital media, and thereby 
show off the Brand and its products, services and 
accessories, it is strongly recommended to:
1  �Set up a «showroom editorial committee» (where 

possible integrated into an existing committee and 
comprising at least marketing, after-sales, digital 
and network development roles) at a regional level 
to perform the following tasks: set the regional 
editorial policy and identify the specific development/
adaptation requirements in terms of:

- Videos / Brand wall (commericals, Brand films and 
news), Service Reception screen (accessories and 
promotional offers), configurator standby screen (product 
discovery films)
- Mobile strategy / apps on the Brand bar tablets

2  �Set up a similar committee at country level to put 
together the video playlist for broadcasting and 
schedule app deployment.

3  �Identify a person in the country to be in charge of 
deploying and monitoring the content broadcast (e.g. 
digital manager).



4. Interior signage 
Technical principles
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Colours and materials

RAL 9010 white
- Wall
- �Satin or matt adhesive 

marking

Pantone 7408 EC yellow
- Wall

Pantone Grey 430 U
- �Satin or matt 

adhesive marking

Black
- �Satin or matt 

adhesive marking



Renault
MINUTE

Renault
Rent

Accueil
Service

Accueil
Service

Renault
PRO+

Jean-Pierre Dupont
Conseiller commercial

1

2 3
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Directional signage

General principle
The interior signage present in the showroom 
consists of three categories: 

1  The directional signage

2  Door plaques and desk stands

3  Signs for facilities
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Main principles in detail

On the directional signage, the front and back is 
the same.

Key

1  �Direction arrow. Black adhesive
2  �Black adhesive
3  ��Variable inscriptions 

Renault Life Light / Regular 
Letters in reverse white type, Left-aligned, 
centred on the support

4  ��Pictogram 
Black adhesive

5  �Variable inscriptions 
Renault Life light Black adhesive 
All the markings are in a satin or matt finish.

Directional signage

Women Toilets

Mens Toilets

100
56

17

6535

100

7
11

9

50

100

5025 25

25 25

100

3565

100

100
56

17

7
11

9

Service
Reception

1000

4955

1020

500

1

2

3

4

5
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Delivery area

General principlel
The yellow wall comprising the Delivery area 
signage consists of:
 
1  �Canvas stretched over frame or paintwork on 

prepared wall or plasterboard. 
Pantone 7408 EC yellow

2  � «Delivery area» lettering 
PMMA, thk. 20 mm, lacquered 
RAL 9006 grey 
Satin finish 
Left-aligned on the yellow wall
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Delivery area

Principes détaillés
1  �«Delivery area» lettering on 2 lines for the 

2 m yellow walls. 
Typography: Renault Life Regular 
A capital for the first letter 
RAL 9006 grey

2  �«Delivery Area» lettering on 1 lines for 
yellow walls in excess of 2 m. 
Typography: Renault Life Regular 
A capital for the first letter 
RAL 9006 grey

1 2

340

540

204

744

4000 ou 6000

340

540

204

2000

1040

3000 3000

±

296

1660 maxi
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Service Reception

General principle
The Service Reception is easily visible thanks to its 
yellow wall with the «Service Reception» signage. 
It comprises:

1  �Yellow wall 
Canvas stretched over frame or paintwork on 
prepared wall or plasterboard. 
Pantone yellow 7408 EC

2  �“Service Reception” lettering 
PMMA, thk. 20 mm, lacquered 
RAL 9006 grey 
Satin finish 
Centred on the yellow wall

3  �After-sales commitment (cf. part 1 of this 
document)

4  �RAL 9010 white wall
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Service Reception

Main principles in detail
The identification signage bears the wording 
“Service Reception”. 

Key

1  �“Service Reception” lettering 
Typography: Renault Life Regular 
A capital for the first letter of each word 
RAL 9006 grey

3000

300

6000 2000

= =

735

465

218

218

109


